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Our conversation with filmmakers has lasted
over a century. And it’s still going strong.

INTRODUCING KODAK VISION2 COLOR NEGATIVE FILM 5218/7218. THE NEXT GENERATION OF
THE WORLD’S BEST MOTION PICTURE FILM DEBUTS WITH THE LOWEST GRAIN 500T AVAILABLE
FOR CLEAN, CRISP IMAGES. AND MORE FLEXIBILITY IN BOTH FILM AND DIGITAL POST-
PRODUCTION. YOU ASKED US TO TAKE FILM TO THE NEXT LEVEL. NOW TAKE YOUR CREATIVITY
WHEREVER YOU WANT IT TO GO. TO LEARN MORE, VISIT WWW.KODAK.COM/GO/VISION2. 

Introducing KODAK VISION2 Film. What’s next.
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The de facto international mastering standard, Panasonic's D-5 

format continues to evolve with the debut of the multi-format 

AJ-HD3700B VTR. Whether your work calls for uncompressed 

standard definition, PAL or 1080P/24, the AJ-HD3700B has you

covered. Call your local post facility for more details on

Panasonic D-5 mastering or visit www.panasonic.com/hdworld 

universal master



N E W S
HD CENTRAL SHARING 
FROM 1 BEYOND
1 Beyond announced its new High 
Definition editing and compositing 
systems. The 1 Beyond HD Pro series 
is a full line of High Definition system 
and storage solutions--from lower cost 
systems for the independent producer 
and smaller stations to full real time 
shared SAN with quadruple redun-
dancy for critical network applications. 
Two major networks have recently 
committed to 1 Beyond’s technology 
for full 10 bit uncompressed compos-
iting and editing, as well as the new 1 
Beyond HD Pro Shared SAN--another 
1 Beyond first. This is the first full reso-
lution real-time HD Shared SAN in 
the industry.

MEDIA 100 HD LOWERS PRICE
Media 100 is making an aggressive bid 
targeting the large midsection of the 
post industry by dramatically lowering 
prices of its core products. The Media 
100 HD system, offering 10 bit editing 
in both HD and SD native, will sell for 
under $8,000 starting in February.

LEADER CHOSEN BY HALIN 
BV
Halin BV, one of Holland’s largest inde-
pendent electronic equipment manu-
facturers, has chosen Leader’s LV5700 
digital waveform monitor to align a 
range of HD broadcast production 
equipment. Dirk Wijnants, Halin’s Head 
of Calibration says: “Leader’s LV5700 
has proved a great time-saver, enabling 
us to align HD products much faster 
than was possible with our previous 
test and measurement system. It pro-
vides multi-standard video and audio 
waveform display functions together 
with vectorscope, eye pattern and pic-
ture monitoring on a high-resolution 
TFT-LCD color screen.”

HD FOR ARMY SIMULATOR 
UNIT
A high definition video photographed 
by Waymack and Crew of Little Rock, 
Arkansas is featured in the U. S. Army’s 
“MSZ” motion simulator unit which 
is touring the country at NASCAR 
races. Race fans who visit the unit are 
taken on a virtual Army mission. Dan 
Waymack directed the three minute 
piece which is the first of its kind to 
be produced for the Army. Using a 
matched pair of Sony HDW F900 
Cine Alta 24p high definition cameras, 

Waymack led his crew along with a 
cast of 29 soldiers through a wide 
range of military maneuvers under 
simulated battle conditions. Waymack 
and Crew worked with the Army’s 
advertising agency Leo Burnett USA on 
the project.

“MONSTERS”, ONE OF 21 HD 
CHANNELS FOR VOOM
Entertainment Marketing Agency 
mOcean was retained by Rainbow 
Media Holdings LLC to complete 
broadcast design for the launch of 
“Monsters,” one of Rainbow Media’s 21 
commercial-free, 1080i channels cre-
ated for “VOOM,” the Rainbow DBS 
satellite service launched in October of 
last year. The project marks mOcean’s 
first all-HD TV Network Package. 
mOcean designed, created, and pro-
duced the original launch broadcast 
design work for “Monsters,” the VOOM 
exclusive channel all about scary mov-
ies, which is taken to the next level by 
the power of HDTV.

POST SOLUTIONS COMPLETES 
“FOREIGN AFFAIR”
Post Solutions, HD Post House in 
Toluca Lake, recently completed the 
final HD online of Foreign Affair for 
Black and White Films, starring David 
Arquette, Tim Blake Nelson and Emily 
Mortimer. The soundtrack was com-
pleted by Victory Studios in Seattle. The 
HD master will now be converted to 
35mm film for theatrical release. Black 
and White Films shot Foreign Affair in 
St. Petersburg, Russia and Mexico. The 
film had critical success at Sundance last 
year and is now entering widespread 
distribution.

PIONEER AND TIME WARNER 
JOIN HD PROMO PARADE
Time Warner launched an HDTV offer 
in conjunction with Pioneer Electronics 
that includes a cash rebate, six months 
of service and set-top box rental to 
cable customers who buy a Pioneer 
HDTV and subscribe to Time Warner’s 
HD service. The retail campaign - Time 
Warner’s first - evolved from a pilot 
program the two companies did last 
year in Los Angeles that resulted in a 
175-percent increase in digital HD subs 
within three months. The offer will run 
in 1,300 stores nationwide, at chains 
including Best Buy, Wal-Mart, Sears and 
Circuit City, through Feb. 8, 2004. 

HD 3D ANIMATION STOCK 
FOOTAGE
Paula Lumbard, founder and president 
of FootageBank, is partnering with the 
CGI animators Butler Digital to output 
computer-generated 3D animation 
images to High Definition. The images 
include futuristic cities, galactic constel-
lations, animated weather graphics, 
erupting volcanoes and more in order 
to make available inexpensive HD spe-
cial effects options for film and televi-
sion producers.

HD FOR “BLOBHEADS” AND 
“RADIO FREE ROSCOE”
DECODE Entertainment, a leading 
Canadian production company special-
izing in children’s and family enter-
tainment programming, has selected 
Fujinon high definition video lenses with 
its HD packages, provided by Sim Video 
in Toronto, for two of its top-rated 
series, The Blobheads and Radio Free 
Roscoe. HD was chosen because the 
producers wanted a ‘film look,’ and they 
needed the most compatible format 
for the CGI component that makes up 
50 percent of the Blobheads show. And 
once the Sony HDW-F900 HDCAM 
cameras, also supplied by Sim Video for 
The Blobheads, performed without a 
hitch, the producers decided to employ 
them on Radio Free Roscoe as well.

INTEREST IN HD RISING, BUT 
CONFUSION REMAINS
According to a survey conducted by 
media research group Ipsos-Insight, 
significant proportions of respondents 
who say they are familiar with HDTV 
report having looked at HDTV in a 
retail store (79 percent), and are con-
sidering purchasing an HDTV set in 
the next three months (15 percent). 
These numbers are considerably higher 
than last year. In late 2002, 69 percent 
reported having looked at HDTV in a 
store, and 10 percent stated intentions 
to buy HDTV in the near term.

CINEFORM UNVEILS CONNECT 
HD FOR HD VIDEO EDITING
Los-Angeles-based CineForm Inc. rolled 
out Connect HD, its high-performance 
HD accelerator for Microsoft Windows-
based video-editing applications. 
Connect HD will become the first video 
editing application to be bundled with 
Vegas 4.0 software from Sony Media 
Software. Connect HD will be also 
available as a standalone purchase.  HD
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Joe Mantegna plays 

“Will Girardi” in “Joan 

of Arcadia” series

8

b y  D e r e k  G r o v e r

As CBS and Sony bask in the glory of the success of their freshman series Joan of 
Arcadia, the producers are seeing unexpected miracles happen before their eyes. Amidst 
a season filled with failed new dramas, ”Joan” appears to be the lone standout and a 
bright light in the northern sky for the use of HD in single camera episodic television.

The Friday CBS series follows in the successful tradition of wholesome, family fare 

Joan of Arcadia:
The New Testament 
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©2003 Tag Entertainment

Courtesy Columbia Tri-Star Television / Canterbury Productions

of Touched by an Angel and Dr. Quinn Medicine Woman. Creator and executive producer, Barbara Hall 
summarizes the series as a “Modern day Joan of Arc in which a 16 year old girl speaks to God, noth-
ing gets fixed, nor can God intervene. The show was created to provoke thought and discussion about 
God, the metaphysics of things and the mysteries of the universe,” said Hall in a recent publicity inter-
view for CBS.

of HD
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Courtesy Columbia Tri-Star Television / Canterbury Productions

Jason Ritter as 

“Kevin Girardi”

Although the show may have been developed to provoke discussions about God, the producers 
had no idea the series would create such conversation about the viability of shooting a drama in HD. 
Even though situation comedies have all but abandoned film in the past two years, the industry has 
been slow to adopt the use of HD cinematography with single camera dramas.

This trend has been attributed to many things. Among those has been the fear that the unique 
look of High Definition would somehow detract from the success of a drama. And the perception 
that the format was not ready for the grueling pace of a single camera series, which often shoots on a 
hectic 15 hour daily schedule in the most cinematically challenging conditions.

“Joan” would have been shot on film had the studios not mandated the use of HD when the 
pilot was shot, said executive producer, Jim Hayman. Mr. Hayman received his post-graduate degree in 
filmmaking from NYU and jokingly referred to his alum as the most prolific film snobs in the world. “I 
wanted to shoot the show on 35mm as did most of the production team, not because of film snob-
bery per-se, but because we were concerned about the look of the show and the technical limitations 
of shooting HD. But, the studio told us we were going to use HD and that was that,” said Hayman.

Film snobbery aside, Hayman is one of the few show-runners I have met who has the profession-
al background to discuss the visual, technical and workflow differences of shooting a drama on film vs. 
HD. His multi-decade experience as a cinematographer of independent features and notable television 
shows like “Northern Exposure” led to his opportunity to direct in the early 90’s.

“When I was offered this show I started doing some research on HD and was unimpressed with 
most everything I had seen shot, except for a few things. And though I was skeptical about using it, 
those few things that I did see that were good, were good because the DP had an eye for lighting,” 
said Hayman.

“We began prepping the series in the spring of 2003 and that is when I was introduced to 
Charlie Lieberman by co-executive producer Peter Schindler. What drew me to Charlie as a direc-
tor of photography was the admiration of the work he had done on “Once and Again” which Peter 
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had produced. I liked the way he lit from below 
and the contrast he achieved with that show. I 
approached him to DP “Joan” not from his expe-
rience or lack of experience in High Definition, 
but as someone who is a good lighter. Charlie 
is a bright guy and an exquisite lighter,” stated 
Hayman.

Unlike many DP’s in the past few years, 
Lieberman approached the opportunity of 
shooting HD for the first time with gracious 
enthusiasm. Though his knowledge of the format 
was limited to pre-production camera testing, 
he believed his lighting techniques would easily 
translate to digital cinematography. “It was just 
like learning a new film stock or processing tech-
nique,” stated Lieberman. “When the produc-
ers contacted me about the show, they knew I 
had no experience with HD. But, they knew my 
experience level in the industry and were com-
fortable with that.”

Lieberman said, “In past years the question 
of shooting HD has been a catch-22 in that if 
you don’t have experience with it, producers 
don’t want to hire you. And if the producers 
don’t want to hire you to shoot HD, you can’t 
get the experience.” Lieberman also noted, “I 
think that there is a little sea change happen-
ing with HD in that at first the producers were 
concerned that the technicality of it was more 
important than the creative and now they are 
moving towards the fact that they just want good 
lighting.”

Good lighting, an awareness of the imaging 
latitude of the cameras and a great crew seems 
to be the visual success of this drama. The pro-

ducers and director of photography have been 
very cognizant of the current limitations of HD 
cinematography from the outset of this series 
and have made specific requests of their locations 
manager, Jeff Spellman, to not choose places that 
have extreme contrasts, and cognizant of time-of-
day issues that could affect the images.  

“We shoot an average of three days a 
week on location in Southern California,” says 
Lieberman. “I appreciate the fact that the produc-
ers have taken into account that HD has limita-
tions which are different from film when you are 
dealing with high contrast. They are very careful in 
choosing areas or locations that could pose prob-
lems for me and it has been very helpful with 
the images we create with these cameras,” stated 
Lieberman.

Courtesy Columbia Tri-Star Television / Canterbury Productions
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Though high definition or any digital cin-
ematography requires a bit more attention to 
locations or sets that would present contrast 
issues, I was impressed to find that the workflow 
of “Joan” was not much different than had it 
been shot on film. “We approach this produc-
tion exactly as if it were shot on 35mm,” stated 
Peter Schindler, co-executive producer of Joan of 
Arcadia.

“I had produced a few HD shows prior to 
this and was aware of the limitations of shooting 
with it before we started this production. The 
workflow, or time it takes to shoot on HD vs. 
film doesn’t seem to be any different. It doesn’t 
slow us down nor does it make anything faster,” 
stated Schindler. 

“The decisions to shoot Joan of Arcadia on 

HD were two fold, said Schindler.  “Sony really 
believes in the future of HD and it was money 
driven, we are saving $30,000 an episode by not 
shooting on film. The great surprise with HD is 
just how good it looks, I don’t think there is any 
great sacrifice except for daylight exteriors and 
that will change as the technology advances.” HD

Joan of Arcadia has been nominated for a 
“Peoples Choice Award” as one of the Best New 
Television Drama’s of the season.  The awards were 
presented on Sunday, January 11th.

Derek Grover, well known Digital Imaging 
Techician (DIT) for prime time television is now 
returning to his roots as a DP.  He can be reached 
at derek@hollywooddigitalimaging.com

Courtesy Columbia Tri-Star Television / Canterbury Productions

Amber Tamblyn 

as “Joan Girardi”

and Michael Welch as 

“Luke Girardi”  



More information is available at www.dsclabs.com
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HD Downconvers ion
With any Downconverter, don’t assume that 

just because you’re getting a picture that it’s a 
good picture.

I recommend that you shoot a Frame & 
Focus chart like the DSC labs chart and shoot it 
very tight right out to the edge. Then check the 
underscan of the HD monitor and compare that 
to the downconverted monitor also in under-
scan. Or better yet, run the signal back into the 
NTSC card of the 24 inch monitor and change 
the channel to that signal.

Look for cropping and squeezing of your 
original image. Also look for additional edge 
enhancement or added detail that is always a 
factor to a degree.

Also, timecode with proper sync and 3/2 
pull down must be spot on along with sound 
and must match sync with video as they are not 
compressed out of the camera.

Do you want to trust all that to a little 

onboard downconverter in the field to then 
create the DNA chain known as your EDL in 
offline and know beyond a shadow of a doubt 
that the list will track in HD online? Better to 
insure success than hope for it. The hundreds 
of dollars you save doing your own homemade 
downconverts will be blown in a few short 
hours in an HD online session trying to tweak 
and fix every single edit to the frame.

Whatever method you use, test that meth-
od with timecode, sound and picture all the 
way through the post production process to 
make sure that everything is appropriate: aspect 
ratio, 3/2 pulldown, layback of sound tracks and 
conversion from 30 frame EDL back to 24, sync 
sound, color and enhancement. This will give you 
a solid understanding of what your picture will 
look like as offline resource and/or deliverable.

Consult with your postproduction facility to 
confirm what works best for your production.  
              HD

hdb y  B .  S E A N  F A I R B U R N  S O C

t i p s

B. Sean Fairburn 
SOC, Director of 
Photography 
818.621.3912 c, 
Local 600,  Agent 
Steve Jacob 
323.460.4767 



INNOVAT ION  THROUGH TECHNOLOGY

The Viper FilmStream™ camera:
Uncompromised quality in a compact, 
versatile digital cinematography camera.

For broadcast or cinema, commercial or long form, the Viper
FilmStream camera has no equal. You’ll capture everything in 
the scene using three 9.2 Million Pixel Frame Transfer™ CCD’s,
at full RGB 10 bit log, 1920x1080 resolution, in 16x9 or at 2.37:1
widescreen. Today, it’s the only digital cinematography camera
that gives you full vertical resolution in widescreen format.

And because the images are captured digitally, it provides blue
and green screen keys that are noise and jitter free, making the
Viper the best choice for high end composite shots.

Unwavering quality
The Viper FilmStream camera is not compromised by in-camera
electronic signal processing: no color sub-sampling, no color
space conversions, no irreversible video “footprints”, no further
quantizations, and no compression.

The Sky’s the Limit!
You can take the Viper FilmStream camera into places other
cameras can’t go, due to their size or weight restrictions.
Supported by a large number of lens and accessory manufacturers,
the Viper camera is ideal for both studio and field locations.
For SteadiCam™ or crane work, clip on the SolidState RAM
Recorder and operate tether-free. And, with the standard NTSC
analog monitor on the camera head, no additional add-ons are
required for SteadiCam monitoring.

When your digital cinematography project demands the highest
quality, this compact and versatile camera is the only one to use.

Unleash your creativity. It’s as easy as frame, focus and expose.
Let no detail go uncaptured.

For more information on the Viper FilmStream camera visit:
www.thomsongrassvalley.com/viper
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Dale Cripps is the 
publisher of HDTV 
Magazine, the first 
publication in the 
world dedicated to 
the consumer of High-
Definition programming 
and hardware, and the 
founder and president 
of the High-Definition 
Television Association 
of America. He has 
been involved with 
the development of 
HDTV for 20 years and 
is a member of the 
Academy of Digital 
Television Pioneers. 
He is the winner of 
that organization’s 
prestigious Press 
Leadership Award –- 
the highest honor the 
industry bestows – for 
the year 2002.

hdtvb y  D A L E  C R I P P S

T H E
C O N S U M E R
F R O N T

HD

While recent press reports are glowing it 
remains true that HDTV has some lingering “digi-
tal” malaise that bug the average citizen when 
encountered. The true HDTV enthusiast takes 
them as learning opportunities. We would, let’s 
face it, endure a nuclear holocaust to have our 
HDTV. Our stories of surmounting the difficulties 
in reception are a hero’s tale to be told to the 

grandchildren. Not everyone, 
however, is so enthralled by it. 
Every annoyance or complica-
tion can quickly add up to a 
sour HDTV experience.

Christmas 2003 will be 
remembered as the water-
shed year for HDTV sales. 
There is ample programming 
to meet most expectations, 

but there are still “wrinkles” in the technology 
that could come back to haunt us. There is also 
a huge confusion among the great body of con-
sumers boggled by the options in new displays 
and the dizzying array of formats. To some it is 
just too much work to make a decision when the 
old standard is so easy. Many local TV operators 
give little thought to their sparse digital viewers, 
who provide them with endless pestering and 
still no revenue. Affiliate broadcasters often fail to 
throw switches to pass through the HDTV net-
work feeds. They frequently run on low power 
which makes them both hard to find and receive.

Entering the mass market without complete 
preparation of the grounds carries consequences. 
Here is an example. Voom is a new satellite ser-
vice launched in November 2003 by the Dolan 
family’s Cablevision. Voom promises more HDTV 
programming – some 39 channels - than any 
other ground or satellite service today. In their 
initial Sear’s offering they give free installation of 
a dish and an over-the-air antenna for picking up 
the local DTV channels. The offering truly sounds 

great and I have every belief it will become so if 
they survive. But one of my East Coast custom-
ers called with a nightmarish tale that needs to 
be retold as a warning against those who are 
too eager and unprepared for mass marketing 
of these digital services. The installation of the 
Voom satellite dish, he said, was dragged out to 
three hours because coordinates given to them 
by Voom’s technical support were wrong! That 
was dwarfed, however, by the 7 hours it took 
to get the over-the-air antenna installation to 
receive anything. Those ten hours of frustration 
and costs severely tried the patience of my caller 
and the installer alike. Consider multiplying this 
same scenario ten thousand times during this 
Christmas season and you have the makings for 
a public relations catastrophe. Word to the wise: 
We are not yet across the river and any reversals 
in public attitude at this juncture could cause 
a lot of anguish among HDTV-supporters for 
years-to-come. To overcome these digital instal-
lation woes the end users must be entirely sold 
on the value of HDTV—become more like our 
early adopters than the skeptical and befuddled 
second and third circle adopters that they are. 
Any enthusiasm built for its greatness provides 
a much higher threshold of pain and tolerance 
from these inevitable difficulties. A difficult instal-
lation becomes more of an adventure of “heroic 
proportions” for them to share with friends and 
grandchildren than it is a 
tale of “woe is me”.
— Dale
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Australian wildlife and environmental docu-
mentary specialist Gulliver Media Australia and 
Germany’s Marco Polo Film AG have chosen to 
uncover the secret life of the fruit bat, or flying 
fox as it is better known, for their inaugural one 
hour wildlife documentary co-production.

The producers plan to take viewers on a 
surprising journey of exploration from Brisbane’s 
largest bat colony on Indooroopilly Island, set 
amongst ancient mangroves, across a large sweep 
of the city and environs as these ravenous bats 
flood the evening sky on their search for food in 
crowded city suburbs, orchards, home gardens 
and domestic backyards.

“There are very few people living in 
Brisbane who haven’t experienced the summer 
feeding frenzy by these strange creatures when 
mangoes come into season. The lengths that 
they will go to and the risks they take to get at 
mangoes, paw paws and the like is amazing…and 
then to add insult to injury they drop half eaten 
fruit, urinate and leave droppings on rooftops, 

b y  L a r r y  Z e t l i n

garden furniture, cars, driveways…they are full of 
character” Larry Zetlin, co-producer says.

“Their behavior, both the individual animal 
and the colony, keeps you absolutely spell-bound 
and fascinated” commented producer/writer 
Annette Scheurich of Marco Polo Film.

Aboriginal reporter Wiruungga, from a small 
radio station from mid-north coast New South 
Wales features as the storyteller in this docu-
mentary as he engages the audience in the secret 
life of these strange, upside-down animals.

“The fruit bat obviously suffers from bad 
press with most people finding them creepy, 
eerie, filthy and aggressive,” Larry said.

Queensland filmmaker Phil Lomas is 
Director/DP on the documentary and will shoot 
HDCam 1080i for the project. His previous cred-
its include shooting for Beyond’s series Wildlife 
and the BBC’s The Really Wild Show.         HD

For further information please contact Larry Zetlin   
at (07)3367-0899 or larryz@gullivermedia.com.au 17

Fruit Bats
T h e  Wo r l d  U p s i d e  D o w n



To paint a great picture, the artist needs a great canvas. It must be
durable, able to withstand the test of time. It must display ideas
and color without intruding. A great canvas becomes transparent,
always around but never in the way.

A cinematographer needs a great canvas, too. In the world of HD
and 24p video, lifelike color and resolution become the filmmaker’s
paint. Durable and trustworthy videotape become the artist’s 
canvas. Great videotape becomes transparent, always working but
never in the way.

In the studio or on location, for shooting or post, choose Fujifilm
High Definition videotape. For more information, contact your
Authorized Fujifilm Dealer or see us on the web at www.fujifilm.com.© 2003 Fuji Photo Film U.S.A., Inc.

Every Artist Needs  Every Artist Needs  
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It’s September and in the shadow of the Grand 
Tetons eagles soar and bugling elk rut while a 
group of humans forms its own intense assembly. 
A beehive of natural history and wildlife film-
makers confer with network executives and high 
technology equipment manufacturers at the 
Jackson Hole Wildlife Film Festival.

It is somewhat ironic that such a rough-
hewn landscape would become a Mecca for all 
that is cutting edge in new video technology. HD 
leaders transform this outpost on alternate years 
into an array of theatres and screening rooms.

There are numerous screenings of docu-
mentary productions, but equally as many 
forums, seminars, workshops and demonstra-
tions. This year the festival committee success-
fully expanded the reach of the festival into the 
community by transforming the rather low tech 
Teton Theatre in the small town of Jackson into 
a high tech wonder, screening parts of a number 
of festival entries free for the community. Jackson 
was dazzled by the perfect projection and sound 
with a standing-room-only queue led around the 
block. There were also programs for schoolchil-
dren, and a day focused on conservation at the 

new Wildlife Museum. 
Delegates also came for the active social life 

and non-stop networking opportunities. Festival 
attendance includes invitations to all of the spon-
sored breakfasts, lunches, cocktail parties, barbe-
cues and dinners. The big three network players 
- Discovery, National Geographic and the BBC 
are complemented by network reps and film-
makers from all over the world. With no TV or 
Internet to distract attention, delegates are often 
found in the bar late into the night making deals 
and cementing friendships.

Keynote speaker Ted Turner bemoaned 
having lost five or six billion dollars in the past 
couple of years, but he did not regret a penny 
he ever spent on documentary programs. 
Filmmakers moaned plaintively about plummet-
ing budgets for documentaries, but were dazzled 
by the HD wizardry. Not all of the productions 
at Jackson Hole Festival are HD, but the festival 
reveals a rich future dominated by widescreen 
and Highdef.            HD

Kent Gibson produces science documentaries 
and runs an audio post-production house called 
Soundesign – Studio City.

B y  K e n t  G i b s o n
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Shooting HD 24P and finishing in SD 24P is a 
viable cost saving option when final delivery only 
requires an SD master. At AlphaDogs, a post 
production studio based in Burbank, Calif., we 
recently had a chance to test out this workflow 
with a series of commercials for Stater Brothers 
Markets.

The client traditionally shot their commer-
cials on film, but their director decided to shoot 
HD 24P to save on costs. The original plan was 
to edit in HD and then down convert the spots 
for delivery. AlphaDogs was brought in at the 
post phase, and suggested they cut costs by skip-
ping the HD online.

The HDcam masters were down converted 
to digibeta and digitized into the Avid Symphony 
Universal. To save storage space and reduce ren-
dering times by 20 percent, the tapes were input 
at uncompressed 24P, removing the 3:2 pulldown.

To establish the long history of Stater Bros., 
one of the spots called for a transition between 
a vintage butcher and the same scene in a mod-
ern store. The original idea was to make footage 
shot on an old market set black & white, and 
dissolve to the color footage from a modern 

market. While editing the 
spot, we decided to apply 
an aged film look, with a 
sepia tint, and the clients 
were ecstatic.

The color corrector in 
the Symphony allowed me 
to polish the spots, even 
though the HD source 
material was excellent. Most 
of the correction involved 
removing the green from 
existing fluorescents, and adding more warmth to 
the faces—saving a separate and costly tape-to-
tape session.

The final output added back the 3:2 pull-
down. This creates a similar motion feel to film 
transferred to video, which combined with the 
vibrant color and punched up lighting gave the 
look that the client desired. Though in my mind 
the final output doesn’t rival true 35MM produc-
tion, it looks far superior to SD video with great 
cost savings throughout the process.           HD

Terence Curren, president of AlphaDogs, can be 
reached at 818-729-9262 or www.alphadogs.tv

B y  T e r e n c e  C u r r e n
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When the new Fox Sunday evening comedy 
Arrested Development made its debut in late 
October it marked the first network, primetime 
series to use Panasonic’s AJ-HDC27 VariCam™  
HD Cinema camera for its entire season. 

Hailed by critics as “the most original and 
bright comedies in years,” Arrested Development 
follows the well-to-do, eccentric, Bluth family as 
they cope with the unexpected imprisonment of 
the family patriarch. For the series, two VariCams 
are on the set, as well as an AG-DVX100 24p 
Mini-DV camcorder for shooting flashbacks and 
other “blip” shots.  

In explaining the series’ selection of HD and 
VariCam, producer Victor Hsu said, “Co-execu-
tive producer Ron Howard wanted this to be a 
single-camera show more like the way sitcoms 
used to be, from his years on Happy Days. 
He liked the notion of giving the cast a day to 
rehearse and rewrite, and then shooting really 
fast, in a single day, improvising as we go along, 
changing things, getting as much of that on tape 
as possible.  Instead of spending time on detailed 
lighting, jelling windows, deliberations over focus, 
etc., we decided to go for a lightning-fast pace on 
the shoot, all handheld. It’s not documentary-style 
per se, but it maintains the spirit and style of that 

b y  B r i a n  C a l i

approach. To accomplish all that, we needed por-
table, reasonably small cameras that could give 
us 24p images, and of course, we had a budget 
limitation.”

On VariCam’s performance, Director of 
Photography James Hawkinson added, “I’ve been 
very impressed with the camera, and have found 
it extremely versatile in achieving different looks.  
We’ve shot in the grainy style of a security cam-
era, desaturated, greens—it all looks great.  I feel 
VariCam was absolutely the right choice for the 
show.  Given its lightweight and flexibility, it fits 
our aesthetic and keeps up with our breakneck 
schedule.  I’ve never once wished I was shooting 
with a different camera.”

Hsu concluded, “The show’s overall approach, 
including the use of the VariCam, does save 
money from the way typical sitcoms are pro-
duced. It’s not the camera itself that’s saving us 
money, but our choice of a documentary style-
- and this camera works well for that approach. 
We don’t carry a generator. We don’t spend 
much on lighting on location. We travel light and 
fast. We get a lot of setups done each shooting 
day. And, of course, the rental of this package is 
less expensive than other HD options.”       HD
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Arrested
D e v e l o p m e n t

During a prison visit, 
Michael  (Jason Bateman, 
R) is unsuccessful in 
getting any information 
from his father (Jeffrey 
Tambor, L) about missing 
company documents 
in the “Arrested 
Development” episode 
“Top Banana”
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Rowdy Film and Entertainment, Inc. has taken 
high definition production to a new arena, with 
the first outdoor sport-fishing tournament 
program shot and posted exclusively in 1080i 
high definition. “Competitive bass fishing is 
one of America’s fastest growing sports and 
is one of the most difficult sports to cover,” 
said John McCalmont, president of Rowdy Film 
and Entertainment. “You have no control over 
weather conditions or the environment, and 
shooting in high definition makes it that much 
more challenging.”

Camera crews, utilizing up to four Sony 
HDW 700 cameras, were put in high-speed bass 
boats to follow anglers who are competing for 
over one million dollars in prizes annually. Each 
production crew endured the same hardships 
as the tournament anglers they followed, often 
shooting ten hours at a time just to capture 
that one moment, in stunning HD detail, when 
the angler lands “the Big One!” “This is about 
as real as reality television can get,” continued 
McCalmont. “We watch the triumphs and heart-

aches as competing teams set out before dawn 
to battle high winds, rain, fog and 100-degree days.”

Bass Champs was off-lined by Rowdy edi-
tors using Avids and on-lined with a Pinnacle 
CineWave HD System. With so much raw foot-
age to work with, the editors discovered that off 
lining the show with Avids made workflow more 
efficient. Show graphics in 2D and 3D were cre-
ated using the Adobe family of products along 
with “3D Invigorator Pro.”

“I think it’s great that HDNet provides the 
kind of sports programming that is so accessible 
to the average viewer,” continued McCalmont. 
“The show has received a large volume of posi-
tive responses including many viewers who were 
introduced to HDNet and HD TV just to follow 
the Bass Champs Tournament.                  HD

Bass Champs is currently shown on HDNet, 
Sundays at Noon EST. The show will be rebroadcast, 
letterboxed, in primetime on the Outdoor Channel, 
Monday nights at 9:00pm EST. 

 John McCalmont can be reached at 
john@rowdyfilm.com.

Bass Fishing
H i g h  D e f i n i t i o n  

B y  J o h n  M c C a l m o n t



In the 1950’s Desi Arnaz and Lucille Ball took 
a pay cut and paid the significant extra cost 
to shoot their series on 35mm film, instead of 
preserving it on poor quality kinescope, for the 
backend rights to the series. The studio agreed to 
this, since they thought that once shown it would 
have no future value. This gamble paid off big 
time for Desi and Lucy, and it was the birth of 
syndicated television.

I grew up and still live and produce in the 
small beach community of Del Mar on the same 
street that Desi Arnaz had his summer beach 
house. I saw him on the beach regularly and we 
talked daily once I started working summers at 
the Del Mar Race Track’s Turf Club as a 16 year 
old. He always called me “The Kid.”

With the knowledge of Desi’s experience 
ingrained in my head, I have always produced my 
travel series, “Weekend Explorer,” as evergreen 
as possible. When I first saw HD demonstrated 
5 years ago, I knew I had to start shooting my 
series in it as soon as I could afford it. I finally 
got to start shooting on a 1080i Panasonic AJ-
HDC20A in October 2002.

It is hands down more expensive for us to 
shoot in HD than BetaSP. I expected this to take 

some time to amortize, but HD is already start-
ing to pay for itself. This is due to the higher pro-
file our series is getting and the ability to air the 
series on both HDNet and the PBS Network 
without creating significant overlap. I expect to 
do the same thing in Europe and Asia, where my 
standard definition series already airs.

I expect this gamble on my part to be pay-
ing dividends for years to come. Of course, it’ll 
be nothing like my old neighbor’s success. But, 
I like to think that somewhere up there Desi is 
looking down saying, “The Kid was listening!”  HD

Jeffrey  hosts/produces the Emmy and multi-
Telly awarded Weekend Explorer series for his 
company Barnstormer Productions. He can be 
reached at jeffrey@bptv.com.
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Listening
Negotiating the scenic 
passes of the Southern 
Rockies on the 
Durango & Silverton 
Narrow Gauge 
Railroad.  

“Weekend Explorer” 
Producer/Host Jeffrey 
Lehmann on a Moose 
Safari in the Maine 
Highlands. Both images 
shot by Brian Kelly. 

in HD
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HOLLYWOOD LOVES THE VICTORY STUDIOS

From HD and SD post production services to sound services, Victory Studios has everything you need to get the look of a winner.
In Los Angeles: 10200 Riverside Drive, Suite 200, Toluca Lake, CA  91602  • (818) 769-1776    In Seattle: 2247-15th Avenue West, Seattle, WA  98119  • (206) 282-1776

w w w. v i c t o r y s t u d i o s . c o m

Now defining High Definition with Post Solutions 10200 Riverside Drive, Suite 200, Toluca Lake, CA 91602
We’ve joined our LA office with Post Solutions. Come see us in our new digs.

Same phone number. Same HD expertise. Now just more to offer in LA. 

HD & SD Ed i t ing

Dup l i cat ion

Narrat ion  & Sound Serv i ces

Downconvers ions/ Upconvers ions

Co lor  Correct ion
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The oldest video cliché in the book is the “talk-
ing head.” Audiences pretty much expect it. But 
viewers are numb to its impact, due to overuse 
and “sameness” in execution. Though when 
crafted in fresh ways, the “talking head” can be 
an effective and compelling means of storytelling. 
We recently faced a challenge presented by a 
project that required several different interviews. 
How do we pull more emotion out of the inter-
view? How do we get beyond the talking head 
so that the audience identifies with the person 

on the screen and his or her words?
Washington Mutual asked us to create an 

opening video and a number of bumpers for an 
annual meeting attended by 3,500 managers. Our 
creative treatment required several on-camera 
interviews of ordinary people. We wanted to 
reach inside their personalities, draw out their 
definition of “value,” and make the audience feel 
their pleasure and pain. We wanted the managers 
to sit knee-to-knee with these everyday folks.

We chose 24p high definition as the solu-

24p HDPuts a New Spin on 



Shot on 24p HD, 
Eyeplay produced this 
event video for client 

Washington Mutual 
featuring actual 

customers of the bank

27

tion. HD’s richness and resolution, combined with 
our interviewing technique, highlighted the “char-
acters” and their messages in a creative way. We 
took the talking head cliché to a new level. And 
HD helped our client get more for its money in 
the long run.

The first challenge was getting the inter-
view subjects to talk directly to the audience. 
Our technique: a two-camera system whereby 
the interview subjects looked at the director in 
a mirror reflecting his video image. The direc-

an Old Cliché

tor could maintain eye contact, even though the 
interview subjects were looking into the lens. 
The system resembles director Errol Morris’ 
Interrotron, which he’s used on several films, 
including segments for the 2002 Academy 
Awards ceremony. We used a Sony HDW-F900 
CineAlta with 18mm, 25mm and 40mm prime 
lenses to shoot the interview subjects against a 
white cyc. We changed focal length and composi-
tion frequently within each interview to allow for 
options in post. The interview footage was inter-
cut with portraiture footage of the same people, 
set in softly contrasting gray. HD helped us make 
the interview subject’s visual separation clear 
and precise against the background. And the 24p 
frame rate added a filmic quality we wanted. 

HD provided technical advantages as well. 
Washington Mutual needed the videos projected 
onto four 30-foot screens. And we needed to 
intercut the interview footage with existing 
16mm and 35mm-original imagery. HD’s incred-
ible image resolution allowed us to project large-
scale while maintaining eye-popping clarity. And 
our 24p HD images matched the film-original 
shots very well with minimal color correction.

HD also let us stretch our budget. We knew 
we’d need hours of original footage, which ruled 
out shooting film. (We ended up with 12 hours 
of interviews, cut down to less than five minutes 
of content that hit the screen.) HD saved us 30-
40 percent over the potential cost of shooting, 
processing and transferring film.

Washington Mutual, like any company, is 
interested in stretching a dollar. We look for 
ways our clients can leverage their investment 
in motion media by repurposing videos for use 
in several venues, as opposed to a one-time 
showing. HD’s superior resolution and native 16:
9 aspect ratio provided Washington Mutual the 
option of repackaging for playback on a five-screen 
plasma wall at the company’s conference center.

We think producers working in business 
communications should look at HD, if they need 
a new angle on the talking head. You can achieve 
near-cinema quality, emotionally compelling inter-
view footage on a video budget with high-impact 
results. And you’ll reach your strategic goal of deliv-
ering greater value to cost-conscious clients.    HD

Kevin Smith is president and creative director of 
Eyeplay, a Seattle visual communications agency. He 
can be reached at kevin@eyeplay.tv.
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Rachmaninoff’s
A  G r a n d f a t h e r ’ s  G i f t :

b y  C a r o l  F r e e m a n

Sophie’s Songs
heard and later performed Rachmaninoff ’s work. 

 In October of 2003, the Kirkland Orchestra 
under the baton of  R. Joseph Scott with solo-
ist Anna Kazakova and pianist Chris Lobdell 
premiered five of the eight Sophie’s Songs. This 
brought together executive producer Stephen 
Lamson, producer/director Malcolm Rooke-
Burdon, his assistant Ann Coppel and the staff 
of Seattle’s Victory Studios. The orchestra’s per-
formance was shot live over two nights using 3 
Sony HDW-F900 multi-frame-rate HD cameras 
locked together at 23.98P. DP on the project was 
Jeff Streich with the assistance of Geoff Dunlap 
and Rick Barnes. Rooke-Burdon decided to shoot 
in the 24p HD format because it was the best 
format to fulfill in both the domestic and foreign 
markets, giving him pristine video in all the formats. 

The concert and the story of Rachmaninoff 
and his granddaughter are currently in post-pro-
duction at Victory Studios, using the Avid DS HD. 
The Sophie’s Songs project includes not only the 
world premiere concert, but also a television 
documentary, anchored by Cindy Shrieve.    HD

In the late 1930’s and early 1940’s, Sergei 
Rachmaninoff wrote the music to accompany a 
collection of eight favorite poems written and 
selected by his granddaughter, Sophie. These 
songs were never performed publicly, they were 
composed in Sophie’s vocal register, that of a 
blossoming teenager and were intended as a 
gift to Sophie from her Grandfather for her to 
perform. Peter Wanamaker, Sophie’s son, found 
Sophie’s Song’s in his great-grandfather’s music 
bureau after his mother’s death. 

 In the summer of 2001, Peter and his life-
long friend Stephen Lamson, president of the 
Kirkland Orchestra, went sailing together. On that 
day, they began a discussion about the marvelous 
music that Peter had uncovered and about how 
to bring these compositions to the public. With 
the encouragement of and financial backing from 
Al & Kathy Wisne, of Fort Lauderdale, FL., this 
dream became a reality. 

Chris Lobdell, a composer, orchestrator and 
arranger with Warner Bros., was a natural match 
for the project. His passion for the composers 
music developed as young man when he first 





“It’s a show about beauty,” said 
the executive producer/host 
Serena Yang. We were meeting 
about four one-hour programs 
she was making for the Travel 
Channel. What a perfect oppor-
tunity to use High Definition in a 
documentary setting—the high-
est resolution video image avail-
able to capture varying notions 
of beauty around the world. I 
knew just who I wanted to work 
with, director of photography 
James Chressanthis. Jim and I had 
worked together years before 
when we did a story reuniting a 
marine biologist with the dolphin 

she had met as a teenager in a 
‘swim-with’ program, that had 
inspired her to pursue marine 
biology. Jim had shot a significant 
amount of Highdef, in addition 
to 35mm work for features 
and network series. Besides 
his skill as a cinematographer, 
Jim brought an artist’s and an 
engineer’s sensibility, crucial if we 
were to travel with an HD pack-
age, just the three of us, around 
the world.

Our first stop was to test 
filters and exposure latitude with 
Serena on-camera. Clairmont 
Camera’s customized version of 
the Sony CineAlta900/3 worked 
like a charm, and the images 
were beautiful. The normal 1/4 
pro-mist most often used with 
a betacamSP or digibeta proved 
to be the wrong choice, in any 
light, with Highdef. Jim pulled a 
few special tricks out of his bag, 
using Schneider Classic Soft and 
Black Frost filters. The results 
were amazing. Contrary to what 
many people assume about 
the amount of light needed to 
create an effective HD image, 
the HD image needed less light 
than regular betaSP or digibeta. 
Chressanthis rated the camera 
at 500 ASA.

We visited Australia, 
New Zealand, Japan, India, 
Italy, England, New York, San 
Francisco, Phoenix, Los Angeles, 
and the Mojave desert, where 
temperatures topped 107 

degrees the whole day. Only 
once did we have a problem. 
In Sydney, the tape transport 
mechanism stopped working. 
Reason unknown. We switched 
over to a backup camera, an 
older Sony 900/2. Though Jim 
had to be much more care-
ful with exposure of highlights, 
we still produced great images. 
Any machine made will fail to 
function at some point. It didn’t 
dissuade me from loving the 
medium.

In New Zealand we spent 
several days with T’ame Iti, a 
Maori activist. We filmed him 
getting more tattoos, or “moko,” 
and were regaled with his tales 
of life as a Maori working to 
retain his culture in the modern 
world. The full facial tattoo is 
not merely decoration; it’s the 
story of his life, and his tribe, 
and his family history. Highdef 
was advantageous because 
we weren’t working with the 
same cost constraints of film. 
Our ratio of footage shot to 
final show was able to be much 
higher, a vital feature for docu-
mentary production.

In Bologna we had the 
chance to visit the Ducati fac-
tory, and meet with designers 
and engineers. We asked a thir-
ty-year veteran of motorcycle 
engineering what made Ducati’s 
different, and he said each one 
was designed to have a heart 
and a soul. The HD 16x9 format 30

B y  T o d  M e s i r o w

Ladies in traditional 
Indian clothing 
in Mumbai, India 
(formerly known as 
Bombay)

Eye of the 



was ideal to capture the huge scale 
along with the vibrant detail of the 
factory environment.

At the end of the day I came 
away from this intensive immer-
sion into shooting HD in the field, 
around the world, in a variety of 
situations, new crew at every stop, 
and seriously long days with a 
deep admiration for the beauty of 
the format, and of Jim’s ability to 
extract the most from the ever-

maturing format. The cost/benefit 
analysis for high-quality imagery in 
a documentary setting when com-
paring super 16 or 35 and HD falls 
squarely on the side of HD.    HD  

Tod Mesirow is a producer, 
director, and writer working in the 
non-fiction realm for cable and 
broadcast outlets worldwide. 
http://www.wayfun.com, 
tod@wayfun.com 31

T’ame Iti is a social 
worker, Maori activist, 

and radio D.J., 
allowing us to film him 

adding to his moko 
(Maori tattoo)

Beholder



Chris Chinnock is 

President of Insight 

Media, a market 

research company 

specializing in 

the projection 

display industry. 

chris@insightmedia.info
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First HDTV Forum for Display Industry

Forum
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November marked the very successful debut 
of the HDTV Forum, which Insight Media and 
DisplaySearch co-produced. The conference 
exceeded expectations drawing nearly 300 
people.

It is impossible to summarize the material 
that was presented and discussed at the HDTV 
Forum in a few pages - let alone a few bullet 
points.  But here goes anyway:

• Keynote Jim Sanduski, Samsung Electronics 
VP of Marketing, issued requests to broad-
casters and suggestions to the FCC and 
Congress, arguing that the transition to 
HDTV is the largest and most important 
in the history of the TV industry due to its 
impact on resolution, aspect ratio, sound, 
form factor and expected time to saturation.

• CEA’s Sean Wargo’s data suggested that 
consumers are aware of some HDTV ter-
minology, but are still quite confused about 
what it really is.

• A wealth of HD content is currently being 
aired, with a lot more coming each month. 
But again, consumers and many others in the 
retail chain are not well educated about this.

• HDTV is here, it’s real and now moving 
beyond the “tipping point”, but HDNet’s 
Karl Miesenbach embarrassed attendees 
after a show of hands revealed only a small, 
perhaps 5% ownership of HDTV sets.

• Top network executives Martin Franks 
(CBS) and Hal Protter (WB) reiterated their 
commitment to HDTV.

• Warner Brothers executive Annette Bouso 
revealed they have the largest high defini-
tion film library in the world with all releases 
since 1997 created in the 1080p format.

• Pete Putman and other speakers provided 

a clear understanding of the effects of 
compression on the quality of the received 
HDTV signal and how these signals are 
manipulated by broadcast, satellite and cable 
operators.

• Best Buy’s Andrea Kimmel and Stewart 
Meyer shared their experience with Best 
Buy’s HDTV customers and explained their 
strategy for simplifying the HDTV shopping 
experience.

• CRT TVs are expected to remain the mar-
ket leader on a unit basis through 2007 in all 
size segments except 40”+ due to growth in 
emerging markets.

• Samsung and CMO revealed that they 
intend to spend $16 billion and $9 bil-
lion on new LCD TV panel capacity. Sharp 
continues to introduce enabling technolo-
gies that boost its LCD TV performance. 
DisplaySearch expects LCD TVs to lead in 
HDTV unit shipments by 2006.

• Consumer front projection products will 
increase steadily, but opinions differ dramati-
cally about the size of this emerging seg-
ment. HP went out on a limb suggesting 
they might supply 1M projectors to consum-
ers in the not too distant future.         HD

b y  C H R I S  C H I N N O C K



Put aside your feelings about the controversy 
regarding The Reagans miniseries that was uncer-
emoniously yanked from the CBS Television 
schedule. Forget whether you agree or disagree 
with the characterizations of Ronald and Nancy 
Reagan in the film dramatization. Focus on 
the superb production values that are weaved 
throughout the fabric of the story. The miniseries 
was produced in Super 16 film format and aired 
on the Showtime cable network letterboxed 
in 16:9 aspect ratio. Cinematographer James 
Chressanthis, ASC, supervised timing and put 
finishing touches on the images during HD post-
production at Modern Film and Video in Burbank.

“Advances in film and HD postproduction 
technologies have made the Super 16 format a 
viable option,” says Chressanthis. “It renders sharp, 
clean and grainless images with a wide tonal 
range, and subtleties in highlight and black areas. 
It’s a very lush look.”

The cinematographer artfully employed the 
wide screen format as part of the visual grammar 
in depicting the relationship linking the Reagans. 

As the story unfolds, Chressanthis and director 
Robert Ackerman bring Nancy and Ronald closer 
and closer together in the frame reflecting the 
intimacy of their deepening relationship.

Chressanthis, who recently shot a four-hour 
documentary in HD format, says that there is a 
textural difference in the qualities of film and digi-
tal images. He describes the HD images as “beau-
tiful,” but says they lack the details and nuances in 
colors, contrast and textures that are engrained 
in the visual language of The Reagans. 

The three-hour movie was filmed in 45 days 
on sets and at practical locations in Montreal, 
Canada. Chressanthis generally covered scenes 
with two Aaton XTR cameras and the new gen-
eration of Zeiss lenses. Night and interior scenes, 
some 80 percent of the shots, were recorded 
on the new 500-speed Kodak Vision2 7218 film. 
The negative was converted to digital video with 
a Thomson Spirit DataCine at Technicolor labs 
in Montreal, which offered electronic sharpening 
and grain reduction features.           HD
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The Reagans
(L to R) Actor 

James Brolin and actress 

Judy Davis in a scene from 

“The Reagans” shot by 

cinematographer 

James Chressanthis, ASC.
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According to the filmmakers 
of 30 Miles, a controversial 80-
minute thriller featuring two 
characters thrown together on 
a lonely desert road, shoot-
ing on Highdef 24p with P+S 
Technik’s PRO35 Digital Image 
Converter is the only way to 
go. For first time feature direc-
tor Ryan Harper, shooting with 
a Sony HD900 compared with 
film allowed a higher shot ratio 
enabling more set-ups and cre-
ative flexibility. “We were able to 
shoot an astounding 10 pages 
per day. I even had the time to 
try out different ideas as well as 
different performances.” Harper 
adds that using the PRO35 was 
also key because, “It allowed us 
to use ultra prime 35mm lenses 

to achieve depth of field along 
with a film look.”

DP Amit Bhattacharya was 
equally pleased with this equip-
ment combination. “Besides the 
physical bite imparted by ultra 
primes in terms of color, con-
trast and sharpness, the PRO35 
also gave us the ability to pull 
focus. We used this to our 
advantage when doing tight two 
shots through the side windows 
of our picture car. For quite a 
few shots, I was able to shoot 
with an 85 or 100mm lens at 
T2 to throw one of our actors 
completely out of focus and 
then pull to him to catch a par-
ticular emotional moment. Use 
of the PRO35 with cine lenses 
also helped us achieve superior 

B y  B r y a n  F i r e h a w k

night imagery – richer blacks 
and more shadow detail.”

Producer Josh Jaggars adds, 
“Using HD combined with the 
PRO35 and cine lenses enabled 
us to produce on a very fast 
schedule and limited budget, sav-
ing us time as well as money. It 
also provided us production val-
ues superior to normal HD and 
the creative edge we needed to 
tell this challenging and unique 
story. We plan on using this equip-
ment combination on up-com-
ing projects, which includes two 
features and several shorts next 
year.”   HD

30 Miles was produced by 
Your Half Pictures based in Los 
Angeles, California and stars 
Lawrence-Hilton Jacobs (Cooley 
High) and Rusty Gray.       
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30 Miles

“Anthony” played by 
Lawrence-Hilton Jacobs 
(“Welcome Back, 
Kotter”) calls for 
help on the side of a 
desolate highway.
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DP Ron Fortunato shot a 9-minute music 
video in HD for Sidney Lumet with 35mm 
film lenses using the P+S Technik PRO35 
Digital Image Converter. Here’s what he 
and HD video technicians Abby Levine 
and Barry Minnerly have to say: 

RON FORTUNATO: “I thought the 
whole idea of the PRO35 was weird 
and I wasn’t sure what to expect. 
Sidney usually likes a lot of depth of 
field, but a shallower depth of field was 
the look we wanted for this modest 
production budget, so we tested the 
PRO35 and gave it a try.”

“We shot a tenor singing an aria 
from the 1835 French opera, La Juive, 
in an old synagogue in Manhattan. 
Most of it was interior. There was a 
potential problem with flare in the 
morning with the two east-facing 
windows. Using a traditional video 
lens would have been a problem. I 
used the PRO35 with a 40mm Zeiss 
T2.1 lens and a Sony HDW-F900 
camera and it looked great.”

“HD alone has too much depth of 
field but this look was filmic, like what 
I’m used to. I usually shoot at around 
T2.8. With the PRO35, you lose a stop, 
but it wasn’t an issue. My normal light 
package for any low budget feature  
is HMI and Kino Flos®. That same 
lighting was sufficient. All I did was 
light for maybe another half a stop for 
the equivalent of about 200 ASA film. 
The engineers were blown away over 
the look we got.”

ABBY LEVINE: “Preserving 35mm 
optical characteristics in HD is huge. 
It satisfies the creative requirements  
of an entire community of people who 
have worked in film for years. Some 
film guys feel shackled having to use 
video tools, and other optical adapters 
just don’t work.”

“I like that there’s no time-
consuming back focusing needed  
for each lens because it’s part of the 
PRO35. Once a prime lens is on and 
the PRO35 has been back focused, 
you’re done. You use all the markings 
on the film lens. And, being able to 
set your lens to a stop you like and 
then to set exposure independently 
using the aperture control on the 
PRO35 is a really neat thing. The 
PRO35 is so much better than I 
imagined any such device could be.”

BARRY MINNERLY: “HD technology 
keeps moving ahead with more color 
space and higher resolution, but you 
still can’t get the depth of field that 
35mm prime lenses get. There’s a 
huge difference in the look of HD 
with the PRO35. Video engineers who 
haven’t experienced this just don’t 
know what they’re missing.”

Abby Levine and Ron Fortunato, ASC

“Want a film look with HD?
Then you have to use 35mm film lenses.”
I shoot 16mm, 35mm and 24p. Shooting 24p with 35mm film lenses definitely pushes HD to the next level.

Ron Fortunato, ASC, a DP since 1982, was 
nominated for an Emmy Award in 2001 for  
100 Centre Street, the acclaimed hour-long 
dramatic cable series produced, written and 
directed by Sidney Lumet.

Digital Imaging Technician Abby Levine is  
a leading expert in HDTV production and post. 
Recent credits include Annie Lennox-Solo,  
Target spots, Our Town starring Paul Newman  
for Showtime. 

Digital Imaging Technician Barry Minnerly’s 
recent credits include Saturday Night Live parody 
spots using the PRO35 and Hope and Faith, a 
pilot for ABC.

The PRO35
Digital Image Converter works

with any 35mm Arri PL-mounted
prime or zoom lens.
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